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AMENDED AND RESTATED ADDENDUM 01 

TO AFFINITY AGREEMENT 

CREDIT CARD PROGRAM 

This Amended and Restated Addendum 01 ("Addendum"), made as of the 1 day of January, 2019 ("Effective Date"), 
hereby amends, restates, and supersedes the previous Addendum 01 to Affinity Agreement Credit Card Program, 
made as of the 1 day of April, 2012, by and between USAA SA VIN GS BANK (''USB") and U.S. COAST GUARD 
ACADEMY ALUMNI ASSOCIATION INC ("CLIENT") is part of and incorporates all of the terms and conditions 
of the MASTER AFFINITY AGREEMENT (the "Agreement"), dated April 1, 2012, USAA Contract Control Number 
0000003166, as subsequently amended, by and between CLIENT and USAA (each a "Party" and collectively the 
"Parties.) Terms not defined herein shall have the same meaning assigned under the Agreement. 

The parties wish to amend and restate this Addendum to renew and reestablish a mutually beneficial affinity cobranded 
marketing Program. 

USB and its Affiliates are engaged in the business of providing financial products and services to, primarily, members 
of the U.S. military and their families, including but not limited to credit and payment cards; and 

CLIENT desires to offer and endorse certain financial products and services to Members through a business 
arrangement; and 

CLIENT also has certain media space or events available for general marketing activities and desires to provide such 
space or opportunities to USB; and 

The Parties intend that USB have exclusive access to approved CLIENT Marks, and exclusive use of CLIENT 
marketing assets for the Program; and 

Now, therefore, in consideration of the mutual agreements, terms and covenants in this Addendum and for other 
good and valuable consideration, the legal sufficiency of which is hereby acknowledged, USB and CLIENT each 
agree as follows: 

DEFINITIONS 

"Card" means a credit or payment card issued by USB or its Affiliates under the Program and made available to a 
Product Holder which is branded with approved CLIENT Marks and/or Content. The Card may be a MasterCard, Visa 
or American Express card as USB shall determine in its discretion. 

"Effective Date" means the date first set forth above. 

"Marketing Access Fee" means the payment by USB to CLIENT of the annual Marketing Access Fee set forth in 
Article 2, Compensation. 

"Member" means an individual who is a member, prospect, supporter, donor, or who is otherwise affiliated with 
CLIENT. 

"Member List" means a list containing the names, residential addresses, phone numbers, e-mail addresses and other 
available information of Members. 

"Privacy Rules" means Title V of the Gramm-Leach Bliley Act 1999 and its implementing regulations applicable to 
national banks, the Interagency Guidelines Establishing Standards for Safeguarding Customer Information and state 
laws regarding the privacy and security of consumers' personal information. 
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"Product" means an account opened by an individual pursuant to the processes for establishing any product or service 
by USB and its Affiliates. 

"Product Holder" means an individual in whose name a product or service ofUSB and its Affiliates is established, 
including a joint accountholder or guarantor or authorized user thereof. 

"Program" means the affinity marketing program between USB and CLIENT offered pursuant to this Addendum. 

"Program Materials" means any marketing material, application forms, solicitation materials, telemarketing scripts, 
or other materials related to the Program. 

"Quarter" means each calendar quarter ending on 31 March, 30 June, 30 September and 31 December in each year. 

"Relevant Authority" means any agency or other governmental authority having authority to regulate USB and its 
Affiliates. 

"Term" means any Initial Term or any Extended Term, as further set forth in the Agreement. 

ARTICLE 1: SCOPE OF ENDORSEMENT 

1.1 Scope. CLIENT agrees to endorse the products and services ofUSB, including but not limited to credit and 
payment cards ("Covered Products") to Members and to license its Marks as defined in the Agreement to USB for 
various marketing and product purposes, including the ability for USB to incorporate CLIENT's Marks in or with 
products or services offered by USB to Members, including but not limited to credit and payment cards. 

1.2 References to USB. For purposes of this Addendum, all references to USB shall be understood to mean 
USB or its Affiliates. 

1.3 Exclusive Endorsement. CLIENT shall not, by itself or in conjunction with others, directly or indirectly: (i) 
sponsor, endorse, offer, advertise, aid, or market credit or payment card products of any third party; (ii) license or 
allow others to license the CLIENT's Marks (as defined in the Agreement) in relation to or for promoting any third 
party credit or payment card products; or (iii) sell, rent, or otherwise make available or allow others to sell, rent or 
otherwise make available any of its Member (as defined in the Agreement) lists or information about any current or 
potential Members in relation to or for promoting any credit or payment card products of any entity other than USB. 
If CLIENT desires to exclusively endorse, offer, or advertise any financial products and/or services product other than 
credit or payment card products, CLIENT shall give USAA right of first refusal to offer such products or services on 
an exclusive basis. 

ARTICLE 2: COMPENSATION 

2.1 Marketing Access Fee. USB shall pay CLIENT an annual fee often thousand dollars ($10,000.00) on or 
about each January 15 throughout the Term (''Marketing Access Fee"). 

2.2 Changes. In the event the scope of CLIENT's endorsement or marketing channels change materially from 
that as of the Effective Date of this Addendum, then the Parties will evaluate the impact to the overall relationship and 
may negotiate an equitable adjustment to the Marketing Access Fee. 

2.3 Member List. CLIENT shall provide USB with an updated Member List at least four (4) times per year. 
The Member List will be accessed for various marketing purposes, including but not limited to marketing mix 
optimization, data analytics, and comparison against other lists to reduce duplicate marketing messages delivered to 
an individual. CLIENT shall use its best efforts to provide as complete a list as possible of all Members. All Member 
Lists shall be provided to USB by CLIENT at no additional cost to USB. 

ARTICLE 3: PROGRAM MARKETING 
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Marketing Benefits. In consideration of the Marketing Access Fee, CLIENT shall provide, at a minimum, the 
following Marketing Benefits: 

3.1 Direct Marketing. Upon request by USB, CLIENT shall provide the Member List ( excluding those who 
have opted out ofreceiving commercial messages) and grant use of CLIENT's Marks up to three (3) times annually 
for direct mail and up to five (5) times annually for email, which may include up to ten (10) message versions within 
each use, for the purpose of marketing Covered Products of USB. Additional segmented marketing pieces to selected 
groups may be considered for approval by CLIENT; these will number up to four (4) messages per year. Direct mail 
or email will originate from USAA, not CLIENT. Some of the direct mail marketing pieces may include a signature 
from CLIENT's President and CEO to signify endorsement. 

3.2 Social and Interactive Media. CLIENT will provide USAA with access to its social media channels for the 
purpose of creating new messaging for CLIENT members on a schedule agreed between the Parties as to timing and 
frequency, and will also promote, repost, or amplify USAA content at USAA's request. USAA will have access to the 
full range of CLIENT's social media channels, but the placement of each message within a particular channel will be 
subject to the mutual agreement of the Parties and according to USB's social media strategic priorities. 

3.3 Third Party Marketing Channels. USB may, at its own expense, utilize third party marketing channels, 
including but not limited to targeted digital, paid search, paid social, and out-of-home to deliver advertisements to 
Members. Creative will be approved as set forth herein, and placement or distribution of ads will be executed 
according to USB's marketing and media strategies and any predetermined criteria for ad delivery. 

3.4 Print Assets. To the extent that CLIENT publishes a magazine or newsletter, CLIENT shall give USB 
regular access to its print channels to include advertisements promoting the products and services ofUSB. This access 
shall also include any electronic'versions of CLIENT's communications. 

3.5 Websites. CLIENT shall provide USB prominent placement on its digital properties, including but not 
limited to homepage, rotating banners, static banners, corporate sponsor pages, and supporting program pages. 
Placement may include USAA logo and /or textual reference, and links to usaa.com and supporting product pages. 

3.6 Events. CLIENT shall provide USB access and recognition at CLIENT's events, the timing and frequency 
of which will be coordinated by the Parties. USB will be recognized at the highest level of corporate sponsorship and 
will receive all benefits commensurate with the level of sponsorship. 

3. 7 Other Marketing Channels or Opportunities. USB will have access to additional CLIENT channels or 
opportunities for the purpose of promoting the Program as may be approved by CLIENT. CLIENT will use 
reasonable efforts to approve use of additional channels or opportunities for the purpose of promoting the Program.

ARTICLE 4: GENERAL TERMS AND CONDITIONS 

4.1 Approval of Marketing Channel and Content. The channel and content of such marketing shall be 
mutually agreed to by the Parties, provided, however, that USB shall have the final approval of any language that 
needs to be included or removed based on its decision that such language is needed to be include or removed to comply 
with statutory and regulatory requirements. 

4.2 Marketing Expense. Creative for marketing of Covered Products and direct mail for Covered Products will 
be at USB's expense. 

4.3 Applications and Underwriting. USB will provide the capabilities necessary to establish product or service 
relationships with individual Members. USB shall have the exclusive right to determine whether to establish or not 
establish a product or service with any individual and shall be solely responsible for determining any and all 
requirements and criteria for establishing such product or service. CLIENT acknowledges that USB products and 
services are subject to certain eligibility restrictions and that some of CLIENT's Members may or may not be 
eligible for all products and services of USB, and that products or services offered to individuals within 
certain eligibility classifications may have different rates, benefits, or features than products or services 
established with individuals who meet eligibility criteria. 

Confidential 










	FR062497453_U.S. Coast Guard Academy Alumni Association Inc.pdf
	USAA - CGA Alumni Fully Executed Master
	USAA - CGA Alumni Fully Executed Credit Card
	U.S. Coast Guard Academy Alumni Association Renewal

	UCGAAA 0000003166-01.pdf
	U.S Coast Guard Academy Alumni Association Inc.pdf



